Section E


MEMBERSHIP SERVICES

PUBLICATIONS AND PERIODICALS

NSBA publishes one revenue-producing national magazine, one general service newspaper, and several program publications and periodicals that are integral parts of the services and activities engaged in by NSBA.

1. National Magazine
American School Board Journal

It shall be the mission of American School Board Journal to meet the needs of school board members and professional educators alike by offering fresh and varied perspectives and assuming an altruistic attitude on the part of its readers while underscoring the importance of their contributions as lay or professional education leaders.

It is intended that American School Board Journal shall raise revenue to support NSBA programs by serving the combined lay-professional school district leadership team, through the auspices of NSBA, by providing for the examination of the significant issues, innovations, problems, and controversial viewpoints about education.

American School Board Journal shall strive to provide balance over time in the points of view expressed in the magazine.  A disclaimer shall state that opinions expressed in American School Board Journal do not necessarily reflect those of NSBA.

Above all, American School Board Journal, as a paid-subscription magazine, shall serve as a free marketplace of ideas and an open forum of opinion on the issues and developments affecting education.  In furtherance of these goals, the magazine shall endeavor to present the local school board perspective on such ideas, opinions and developments as articulated by knowledgeable sources in the field, including leaders of NSBA and its State Association Members, whenever appropriate.

2. Program Publications
As integral parts of its various programs, NSBA shall produce publications whose purposes it shall be to advance the respective programs as approved by the Executive Director in implementation of Board policy.

3. General Service Newspaper
School Board News is a national newspaper provided as a component of the National Affiliate Program.  Its purposes are:

· to serve its readers and NSBA through the timely and objective reporting of events, developments, and trends important to school leaders;

· to advance NSBA's advocacy agendas by presenting the NSBA point of view on issues confronting public education in general and local lay public school boards in particular and to build awareness of and support for NSBA's federal and national advocacy efforts;

· to establish ongoing communications with NSBA's National Affiliate districts and to generate awareness of NSBA's services undertaken on their behalf and in behalf of local lay school board governance;

· to enhance the value of National Affiliate participation by serving as a concise, comprehensive source of news and information for local school board members;

· to provide NSBA with an organized and continuing channel in which to communicate its governance and programming activities to its constituencies.

4. NSBA News Service
This is an editorial service provided exclusively to editors of State Association Member publications.  It is intended:

· to be a regular source of material relevant to public school governance for use in State Association Member publications, including reprints from School Board News and other publications, original feature articles, news reports and analyses, and information on NSBA programs and services; and,

· to present, where feasible, the perspective of NSBA in such materials to advance NSBA's proactive thrust and Advocacy Action Agenda.
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MEMBERSHIP SERVICES

ENTREPRENEURIAL SERVICE PARTNERSHIPS
Recognizing that the large majority of NSBA's annual operating funds must be raised by the association's entrepreneurial endeavors, the Board encourages the ongoing exploration of new products and services in order to fulfill the purposes, missions, and goals of NSBA.  These entrepreneurial programs not only should generate revenue for NSBA, they also should complement and enhance services provided by State Associations, enhance local governance of, and accountability for, the public schools and enable school districts to be more efficient and effective in their operations.  NSBA encourages State Associations to create “Service Partnerships” with NSBA.  These service partnerships would make available in other states those products and services that the State Associations have developed.
The Board establishes the following general guidelines for the exploration and ultimate implementation of such new products and services of NSBA to ensure that any new major marketing effort is congenial to NSBA's State Association member concept and is consistent with NSBA’s goal of working with and through its State Association members to provide high quality product and services.

· The advice of the Organization of State Association Executive Directors’ Liaison Committee shall be solicited on each new major product or service proposed to be offered by NSBA to obtain their judgment on whether the program or service would be useful to districts and; to explore the possibility of joint marketing efforts by NSBA and state associations; and to maximize mutually beneficial collaboration between NSBA and state associations.
· With the recognition that NSBA’s marketing efforts are most likely to be successful when supported by State Associations, NSBA will focus on marketing entrepreneurial programs and services in those states where the State Association supports such marketing efforts.  Marketing refers to direct mail or other direct sales contacts with prospective customers in the state.  Incidental contacts with customers such as advertisements in national publications or discussions at NSBA events are not prohibited. 
· All Service Partnerships and other entrepreneurial programs shall be defined by written agreements between NSBA and the service provider.  These agreements should be reviewed by staff periodically.

· The introduction of any new major product or service shall be preceded by a reasonably reliable market test of the product or service among those for whom it is intended.


· There shall be created a specific plan for introducing and monitoring the new major product or service that will minimize loss to NSBA in the event that actual marketing does not fulfill expectations of an optimistic market test, enabling the withdrawal of the product or service as may be indicated.

The Board reserves the right to make the final decision on the introduction of any new product or service of NSBA.
__________
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MEMBERSHIP SERVICES

NSBA School Board Member National Recognition Program

The NSBA School Board Member National Recognition Program is designated to recognize the commitment to excellence of school board members nationwide.

The following guidelines shall be observed.

Criteria for Selection
1. School board members nominated shall be certified by their respective state school boards association as having met or exceeded eligibility criteria established by that state.

2. School board members nominated shall have made significant contribution to the advancement of education as evidenced by their leadership at and beyond the local level.

3. School board members nominated shall have had regular attendance at regional, state and national conferences.  Regular attendance at the national level shall be defined as attendance at a minimum of 3 NSBA sponsored workshops /conferences over a 4 year period.

Nomination Process
1. State school boards associations shall submit to NSBA all nominees meeting the criteria for selection by December 31 of each year.

2. States may nominate up to 10 individuals or 1% of the total local school board members in that state, whichever is greater, each year.

Award Process
1. NSBA will create a certificate and pin designed to recognize school board service.

2. NSBA may present the awards at the NSBA Annual Conference & Exposition, mail the award to the recipient, or if requested by the state association, mail the certificate and pin to the executive director of the recipient's state association for appropriate presentation.

3. NSBA will publicize annually the names and school districts of the recipients of the national awards.
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MEMBERSHIP SERVICES

DENIAL OF SERVICES

NSBA's programs and services are not available to school districts that do not hold membership in their NSBA state school boards association.
Guidelines
1. This prohibition applies to districts that are eligible for membership in their respective state school boards association but choose not to join.

2. The policy shall not apply to the American School Board Journal and the Council of School Attorneys.

3. NSBA will make a good faith effort to deny programs and services to ineligible districts.  This will require state associations to regularly notify NSBA of their nonmembers.
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